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To explore the concept of innovativeness two experiments were conducted. 
Innovativeness is defined as the originality by virtue of introducing new ideas. Thus, 
innovative designs often break the common visual habits and are evaluated as 
relatively unattractive at first sight (Leder & Carbon, in press). However, usual 
measures of attractiveness test the concept of attractiveness only once, thus they 
seem not to capture the changing impact that innovative designs over a certain 
period time. To remedy this weakness of testing that improves the validity of the 
attractiveness evaluations. 
Consequently, with this new testing procedure we could show that primarily 
innovative designs profit from a long-term exposure. In contrast to this, less 
innovative designs achieved relatively high attractiveness scores at the beginning, 
but were evaluated as uninteresting and unattractive after participants more 
elaborately dealt with it. Therefore, our testing procedure seems more appropriate for 
applied studies concerned with attractiveness and the concept of innovativeness than 
common rating strategies. 
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